THE WINNING

SPIRIT

2nd Q2008 Vol.6 No.2

Table of Contents

FEATURES

3 Most Outstanding Paint
Secret of this '63 Corvetie

4 Onyx HD
Coast to Coast

Owning the Dream
Climbing through the ranks

Gull Wing Part Il
Full of Surprises

Chip Foose
New Custom Colors

Factory Authorized
The Best in Quebec

s oo O o

1

1 1 Panel Jamming
Folk Art for Charity

12 Winning Together
Combining great minds

‘I 4 Motorcar Colors
Jobber of all Trades

15 Skills USA
Ongoing Achisvement

DEPARTMENTS
2 Letter

1 3 Product Updates

1~ BASF

The Chemical Company

The Winning Spirit 1s published by BASF Corporation Automotive
Refimish. All rights reserved. Magazine or parts thersof may not

be reproducad in-any form without permission in writing from the
publisher. For more information about BASF prodicis and services
visit us at www.basfrefinish.com.

Copyright & 2008

Trademarks of BASF Corporation:

Glasurit®  SmartToO0LS™  Crystal Bases™ Fower Fill"

R-M° SmardCART®  CTRY Flash Fill™

UNDHD®  SmanScav™  Aaro-Max™ CalorSource™

Onyx HO™  Smanfiti™ COLOR-MAX™Z PEEMall.com
Diamont™  SmartTRAKTII  COLOR-MAX'mobile  ColorSourceMall.com
Limeo® SmartCOLOR”  VisionPLUS® bodyzhopmall com
Carizzma"

That’s the number of North American collision-repair
professionals who have either made the switch

to, or are now being trained on, BASF waterborne
basecoats. The sheer number of transitioning shops
cdemonstrates the recognition of BASF's leadership in
this vital refinish area. But what also gets my attention
is where many of these shops are located — nearly half of them beyond the
VOC-regulated areas of California.

In fact, across the United States, Canada and Mexico, BASFE can now claim
B0 percent of total waterborne sales, based on the results of an independent
survey. When nearly two-thirds of customers trust one brand for their
waterborne transition, it's a reason to take naotice.

That 60 percent figure is exciting, but not surprising. First with Glasurit®
90-Line and now with R-M® Onyx HD™, BASF continues to suppert winning
organizations with the quality, color matching, durability and cycle-time
reduction characteristic of all our refinish products.

And just as important as the quality of our waterborne paint is the quality of the
people who stand behind it. Customer after customer has discovered the ease
of transition, comprehensive training and ongoing support that BASF provides.
Ernie Soto of Saturn of Whittier, California, for example, told Fender Bender
magazine that BASF “prepared us for everything we needed to do.” Ernie’s
experience is not an isolated one. For that, we can thank the scores of BASE
representatives and BASF distributors across North America, whose expertise
and commitment to their customers’ success are what drive the move toward
waterborne’s wide adoption.

Of course, when we are presented with such encouraging news, we're eager
to share it. That's why you'll see much more about waterborne advantages

at the BASF booth at NACE 2008 in Las Vegas. And you'll see a familiar face
there, too. Chip Foose, host of Overhaulin'™and BASF's new paint partner, will
be our special guest.

If you can't make it to NACE to meet Chip in persen, get to know him in our
one-on-one, starting on page 8. There, you'll read about Chip’s custom colors
formulated for both the R-M and Glasurit lines.

Chip — who has been spraying BASF exclusively for more than 10 years —

is yet another customer preparing his shop for a waterborne transition.

For him and the 3,000 other trained technicians, the road to future success
— for their business and their environmeni=— is well under way, For many
thousands mare, the door is wide open. Join the waterborne leader and
become a leader in your community. Contact your local BASF representative

or BASF distributor today.
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